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TRAVAMORY
COMPANY PROFILE
Made to be remembered. Built to perform.

A Türkiye-based destination management and travel company creating thoughtfully designed journeys
for international travel partners and individual travellers.

PEOPLE. PLACES. PARTNERSHIPS.
www.travamory.com
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About TravAmory
Built on operating experience dating back to 2021, TravAmory combines destination knowledge,
product design and dependable ground operations to create programmes that work as well in practice
as they do on paper.

Our work ranges from private and tailor-made travel, FIT and premium small groups to repeat series,
MICE, faith journeys, culture and heritage programmes and special-interest travel. For international
partners, we also provide destination-management support including hotel contracting, transport,
professional guiding, airport services, supplier coordination, white-label itinerary development and full
ground handling.

Our role goes far beyond arranging hotels and transport.
A successful travel programme has to balance the right route, realistic journey times, the appropriate
hotel level, a guide who understands the group, sensible use of flights, experiences worth paying for
and a price structure that makes commercial sense. That is where TravAmory adds value.

We design journeys around how people actually travel.

For a private traveller, that may mean fewer hotel changes, a carefully paced itinerary, private
transfers, exceptional guiding and experiences selected around personal interests. For a tour operator,
it may mean a programme that can be sold repeatedly, adapted to different price points and delivered
consistently across a series of departures. For a corporate, incentive or special-interest group, it may
require a completely different balance of timing, venues, logistics and experiences.

The destination may be the same. The journey should not be.
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Designed around the traveller. Structured for the
real world.
Good itinerary design starts with understanding both the destination and the person travelling through
it.

Our programmes are built around practical routing, realistic driving times and carefully considered hotel
changes. Domestic flights are introduced when the time and comfort gained genuinely improve the
programme rather than simply adding cost. Accommodation, meals, transport and experiences can
then be adapted according to the traveller profile and intended price level.

The same approach applies to guiding.
For inbound groups, guides are selected according to destination expertise, group-management ability
and, where available, the primary language of the travellers. Specialist guides are used for faith-based,
heritage and other special-interest programmes where subject knowledge matters as much as logistics.

Behind every programme is coordination between hotels, transport providers, guides, restaurants,
activity suppliers and local partners. Our aim is to make that complexity invisible to the traveller - and
manageable for the partner.

Private, premium and tailor-made travel
TravAmory creates personalised journeys for individuals, couples, families and private groups who want
more than a standard package. A higher-end journey, for us, is not defined only by the category of the
hotel. It can mean travelling at a better pace, having the right guide rather than simply an available
one, taking a short flight instead of losing most of a day on the road, staying somewhere with character,
dining somewhere worth remembering, or simply having enough flexibility to experience a place
properly.
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A DMC partner for international travel companies
For travel agencies, tour operators, group organisers and corporate travel specialists, TravAmory acts
as both an operational DMC and a product-development partner.

Our services include hotel contracting, supplier coordination, professional guiding, transfers and
transportation, airport services, touring logistics, itinerary development, repeat series, FIT and private
arrangements, MICE, special-interest travel and white-label programmes.

We can build different service levels from the same route architecture, allowing a programme to be
adapted for standard, premium or private travel without losing its operational logic. Where appropriate,
we also develop flight-optimised alternatives and destination combinations based on actual road and air
connectivity rather than forcing destinations together simply because they look attractive on a
brochure.

Our B2B process
Brief → Product → Contract → Delivery

We understand the market, traveller profile, duration and commercial target; develop the itinerary and
service level; define the quotation and operating terms clearly; and remain involved through pre-arrival
coordination and on-tour support.
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Where we operate
Türkiye is at the heart of TravAmory.

Our Türkiye portfolio ranges from Istanbul and Marmara, Cappadocia and the Aegean to the
Mediterranean, the Black Sea, Southeast Türkiye and specialist faith and heritage routes.

Beyond Türkiye, our current destination portfolio includes the Balkans, Georgia, Morocco, Egypt, the
United Arab Emirates, Indonesia, Malaysia and Singapore. These programmes are developed as
standalone journeys or, when routing genuinely works, as carefully designed regional combinations.

We prefer depth over a long destination list.
Our aim is not to claim that we operate everywhere. It is to work in destinations where we can design a
strong product, support it with dependable local relationships and deliver it to the standard our partners
and travellers expect.

Current destination families

Türkiye Balkans Georgia

Morocco Egypt United Arab Emirates

Indonesia Malaysia Singapore
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People. Places. Partnerships.
Travel is ultimately a people business.

It depends on the traveller placing trust in the company designing the journey, the agency trusting its
destination partner, and the destination partner trusting the people delivering each part of the
experience. That is why relationships matter to us.

We believe in clear communication, commercially sensible products, dependable operations and
partnerships built for more than one departure.

The result should be more than a completed itinerary.

It should be a journey that worked beautifully, felt effortless and stayed with the traveller afterwards.

PEOPLE. PLACES. PARTNERSHIPS. A BRIGHTER TOMORROW.

TRAVAMORY
www.travamory.com


